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Get the traffic and  
followers you deserve.
It’s no surprise thousands of new photographers pop up on the web 
every month. The Internet offers an endless stream of customer 
referrals, and you can make fast friends — seemingly overnight — 
with your competitors. It begs the question: How are photographers 
finding success online, and how can their techniques be copied?

You’ll find the answers in this free guide: a quick-and-dirty 
overview of search engines, social media, online advertising and 
blogging. These topics are the building blocks for understanding 
how to use the web to quickly grow online traffic and followers. 

If you are proactive and want to get ahead, then follow me on 
social media — where thousands of photographers benefit from 
my strategies and tips.

facebook.com/thephotospark
twitter.com/zachprez
pinterest.com/thephotospark

I’d be honored if you shared  
this helpful information – please  
send your friends to 
photographyspark.com/free-ebook

To your success, 

Zach
Special thanks to award-winning Oregon wedding photographers, 
Byron and Wendy Roe, for the beautiful images seen in this 
ebook. See more at www.studio-br.com

https://www.facebook.com/thephotospark
http://twitter.com/zachprez
http://pinterest.com/thephotospark/
http://photographyspark.com/free-ebook/
http://www.studio-br.com/
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Open the Door to Search
You need to show up high in Google … now. It’s 
the most important step you can take to grow your 
business. A photographer who has a website that 
ranks highly on a search engine doesn’t need to 
spend money on marketing. She is able to charge 
clients what she deserves and can be picky about 
her clientele and the locations she chooses for photo 
shoots. And she still has a waiting list. Google is a 
photographer’s best friend.

Chapter 1
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How Google Works
More people are typing in very specific phrases to find what 
they’re looking for on search engines. So Google begins by 
looking for very specific pages about those topics. What 
does this mean for you? While most photographers limit their 
search optimization efforts to adding simple page names 
like “Sacramento Family Photography,” the top-ranked 
photographers write dozens or hundreds of pages (usually blog 
posts) about their projects. 

Be as detailed as possible when naming your pages. Include 
niche keywords such as: 
• fun Philadelphia photography sessions
• sandy beach wedding pictures from Oahu
• vintage San Francisco high school senior poses

This strategy works much better than naming all of your pages 
the same — i.e., “Sacramento photographer” — because every 
page becomes unique and you’ll rank for dozens of phrases! 

Titles Need Keywords
Open your website and look for the text at the very, very top of 
the page, above the URL bar in your web browser. That text is 
the page title, and it’s what represents you in search. Keywords 
in the page title are the first step to ranking well in search 
engines.

Google is looking for titles related to the phrase someone 
searched. So a title called “Zach’s Photography” won’t help 
you be found by someone searching for “Sacramento wedding 
photography.”

Start by editing the titles of your pages in order to be more 
specific. Your homepage title can usually be found in your 
template’s SEO Settings area, and blog posts titles are typically 
whatever you named the post.

Create pages that are specific about 
the types of photography you do.



5	 ©	Zach	Prez			//			photographyspark.com/free-ebook

Here are some helpful tips about webpage titles:
• Each title should be unique to avoid overlapping keywords 

among your photography sessions.
• Don’t use the same keywords in all your titles.
• Don’t include your business name.
• Don’t include client names.

“Best natural portrait session for a California family” would be a 
great title for a blog post. See all the specific keywords?

Linking Is the Key to Search
When there are five or 500 pages with similar titles, which 
one ranks No. 1 on a search engine? It has little to do with 
keywords, and a lot to do with links. Google knows that people 
want to see the most trusted page on the topic, and that’s the 
one referenced most often by quality websites.

To make your page about portrait sessions popular and trusted 
by Google, it needs links from other sources. These sources 
should indicate real trust (so I don’t mean directory websites or 
blog comments). 

Great sites to get links from:
• Photoshop websites
• Popular photography blogs
• Local newspaper websites
• Business partners (like a wedding coordinator’s site)

When powerful sites talk about you, Google assumes searchers 
want to see your stuff more than a competitor’s.

Get one or two links a week from 
other websites. Hint: guest post or 
be interviewed
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Attract a Facebook Following
Everyone’s	on	Facebook,	and	there’s	no	doubt	that	

it	can	be	a	big	source	of	new	and	repeat	clientele	for	
photographers.	Yet	as	Facebook	evolves,	it‘s	becoming	

more	difficult	to	get	Liked,	and	to	get	status	updates	
noticed.	This	chapter	outlines	some	new	ways	of	thinking	

when	it	comes	to	the	No.1	social	media	tool.	

Like	me	on	Facebook	for	more	great	ideas.		
facebook.com/thephotospark

Chapter 2

https://www.facebook.com/thephotospark
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Engagement Is Key
Facebook doesn’t show your status updates to every person who 
has Liked your business. People simply don’t want that much 
stuff flowing through their Facebook wall. So Facebook gets 
selective. It knows that posts with many comments, likes, and 
shares are the ones people will find interesting. 

The goal of your status updates should be engagement. The idea 
is that posts with many comments, likes, and shares will reach 
more people. The more that people see your posts, the more you 
will expose your brand to them. 

Here’s what you can do to make a post more engaging:
• Ask a question.
• Talk about a controversial topic.
• Tell your Fans to “Click Like if You Agree.”
• Add a 404x404 pixel image to every update.
• Ask for advice.
• Share something inspirational (like a quote).
• Post a fill in the _________ statement.
• Make them cheer. (What do your Fans love?)

Visit Coca-Cola’s page to see how one 
of the most successful businesses on 
Facebook uses these ideas.

https://www.facebook.com/cocacola
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Showcase Your Expertise
There’s much more to the photography business than individual 
photos. From the way you shoot a session to the gift wrap used at 
the end — all play a role in how much clients love your business. 
Similar planning and effort should be put toward your Facebook 
experience. Demonstrate your skills away from the camera.

People want to hire the best — in essence, an expert. Showcase 
your expertise by talking about your knowledge of photography. 
Here are some ideas for post topics:
• Portrait arrangement ideas for a client’s home
• Tips for shooting at home
• Recommendations (like the best local venues)
• Inspiration (what to wear, hairstyles, poses)
• News topics (like Kodak filing for bankruptcy)
• Trends (like digital albums)
• Information about your gear
• Products (cards, ornaments, etc.)
• The difference between quality and cheap photo paper

Clients will trust you more and send more referrals your way when 
they consistently see you talk about everything that’s related to 
photography.

Add Personal Posts
Fans expect to see more on your Facebook page than a stream 
of your latest photography sessions. Clients have interests 
far beyond photography, and you can harness that to make 
marketing more effective. 

Business is often routine, whereas personal relationships are not. 
The most comments I ever received was when I posted about 
finishing The Girl with the Dragon Tattoo book series. It was 
completely unrelated to business, but it certainly was interesting 
to my Facebook fans. 

I instantly realized that everyone could connect to that non-
business post, and they were eager to share their own 
experiences, too. What does your audience enjoy that you can tap 
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into? For a family photographer it may be kid-friendly activities you 
have planned for the weekend. Or crafty ideas you did at home. 
Check out your Facebook Insights (simply add ?sk=page_insights 
at the end of your Facebook URL)and see how many more people 
saw and engaged with your personal posts than your business 
ones. You’ll notice a sizeable difference!

Profile Picture
Your profile picture appears next to your name every time you 
post, comment or like something on Facebook. It will appear in 
front of hundreds, if not thousands, of potential clients. What 
does your profile picture say about you?

Things to consider when choosing a profile picture:
• It should not change frequently.
• It should be used across the web (for all social media 

accounts and in forums).
• It should be instantly recognizable as you (do not use a photo 

from a session).
• It should be clear (not too small or hard to see).

If you’re following these rules, you will use either a headshot or a 
logo. I use a professional headshot for my personal profile and a 
logo for my business page.

You’re a photographer, so your photo needs to be crisp and clear. 
The actual size of a Facebook profile picture is 160x160 pixels, 
but you can upload a much larger high-res image to ensure the 
best possible quality.

http://www.facebook.com/zachprez
http://www.facebook.com/photomarketing
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Pinterest Marketing
If	you’re	on	Pinterest,	I	don’t	have	to	explain	its	power.	
Pinterest	immediately	sucked	me	in.	With	the	online	pin	
board	concept,	I	could	save	any	cool	page	from	the	web	via	
an	image	and	organize	it	through	categories	of	my	choosing.

I	expect	Pinterest	to	be	your	No.	2	source	of	referral	
traffic,	nearly	as	much	as	Facebook.	

Follow	me	on	Pinterest	at	pinterest.com/thephotospark.

Chapter 3

http://pinterest.com/thephotospark/
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Become a Resource
The best way to be valuable on Pinterest is by sharing quality 
content. This means pinning more than just your stuff, and 
creating pin boards others will find valuable. Nobody will follow 
you just to see your newest projects. Consider how these boards 
help potential clients do business with you:
• Behind the Scenes
• Birthday Photo Session Ideas
• What to Wear 
• Hair
• Fun Photo Gifts
• Photography Beauty Tips 
• Inspiration - Families
• Wall Displays

Create two new boards 
that clients will want to 
follow and email them 
the URLs.

http://pinterest.com/dryanphoto/behind-the-scenes/
http://pinterest.com/dryanphoto/birthday-photo-session-ideas-for-babies-and-childr/
http://pinterest.com/heidichristina/what-to-wear/
http://pinterest.com/heidichristina/hair/
http://pinterest.com/edkelleyphoto/photo-fun-gifts/
http://pinterest.com/j_nicole/photography-beauty-tips/
http://pinterest.com/jillcarmel/inspiration-families/
http://pinterest.com/jillcarmel/wall-displays/
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Make Photos “Pinnable”
You can get a lot of traffic from Pinterest if people would just 
click on your photo. To get people to click your photos from 
Pinterest, try using text in the photo to describe the webpage 
where the photo appears. For example, which of these pins are 
you likely to click?

Quotations work great as 
text on an image. Add a famous quote on top of a regular photo, 
and more people will pin it. You only need one image per page 
to have text on it. Once I did this, I immediately saw traffic from 
Pinterest increase tenfold.

Get Pinned
As your images get pinned, your brand extends to potential 
clients and their networks. Even better, people click the pins and 
become website visitors — where they have a reasonable chance 
of hiring you.

An obvious but often-missed way to get pinned more often is to 
encourage people to pin you. Include a link for following you on 
Pinterest on your website, blog, email newsletter, email/forum 
signatures, and business cards.

TEN GREAT
BRIDE POSES

Add Pin It buttons next 
to images in blog posts

http://pinterest.com/about/goodies/
http://pinterest.com/about/goodies/
http://pinterest.com/about/goodies/
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See Who Pinned You
Pinterest has a place that shows everything pinned you’re  
your website:
pinterest.com/source/photographywebmarketing.com/ 

You can replace my website with yours at the end of the URL. 
You’ll quickly see what’s popular from your site. I like to leave 
comments on those pins — thanking people for sharing my 
stuff, or other feedback. 

Then use your website analytics tool to see which pinners send 
the most traffic. They are key influencers for your brand and it 
may be worth building a relationship with them. 

In Google Analytics, click Traffic Sources > Sources > Referrals. 
Look for pinterest.com (or search for it within the report). Learn 
more about Google Analytics reports for photographers here. 

http://pinterest.com/source/photographywebmarketing.com/
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Online Advertising
It’s	essential	when	advertising	a	photography	business	online	to	profit	
from	the	money	or	time	(don’t	forget	time)	you	invest.	Duh,	right?	Yet	
many	photographers	dump	hundreds	of	dollars	per	month	into	ads	
and	don’t	know	if	they	work.	Others	pay	to	advertise	their	businesses	
when	free	options	are	available.	And	the	majority	of	photographers	
skip	advertising	altogether.	This	chapter	will	teach	you	how	to	
effectively	advertise	your	business	on	the	Internet	and	profit.	

You’ll	want	to	set	aside	$100	to	$200	of	seed	money	to	experiment.	
Be	prepared	to	throw	this	money	away.	You’re	using	it	to	test	what	
type	of	ad	works	best.	Experiment	with	various	advertising	channels	
and	advertisements	to	optimize	the	ad	and	achieve	the	highest	sales.

Chapter 4
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Create an Incentive
Your advertising campaign needs a sales offer for two reasons: 
conversion and tracking. First, incentive gets people to take 
action. Second, it’s easy to track how many people claimed the 
incentive, so you will know if the investment was worth it. 

Your incentive offer should be small, with not much commitment 
needed from your potential client. That’s why grocery stores give 
free samples. It’s easy to hook customers into checking out the 
product, which makes them more likely to purchase it.

An ad that says “Sacramento Wedding Photographer” doesn’t give 
people a reason to click. And an ad that says “Book a Wedding” is 
too difficult a sale. Examples of incentive offers you can try are:
• Wedding venue tour
• Vendor introduction party
• Album review session
• Low-cost mini session
• Stress-free consultation
• Discount (like 10% off or a free print)

Use a Custom Landing Page
Ads should not direct users to your homepage!

An ad’s goal is to get as many people as possible to take 
advantage of the incentive. To do that you need a special 
page with a single option — a big incentive offer. Unlike your 
homepage, this page can be tailored specifically to the audience 
you’re targeting with the ad. 

For example, a Google campaign may link to a page designed 
for brides that has a 10% discount offer.

A local media campaign links to a page with photos of the area’s 
top venues and an offer for a behind-the-scenes venue tour.
You’ll receive a higher percentage of sales when the ad text, 
landing page and offer all align to the exact person who you 
expect to click the ad. As an added bonus, you can track how 
many people visit each unique page and easily measure which 
pages did a better job of producing contact requests.
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Blogging
My	traffic	increased	rapidly	once	I	started	
blogging	once	per	week.	I	blog	every	Tuesday	
morning	and	email	the	full	post	to	my	email	
subscribers.	A	weekly	post	is	an	easy	way	to	
keep	your	brand	consistently	and	predictably	
in	front	of	clients.	More	importantly,	each	
post	is	an	individual	page	that	can	easily	be	
searched	(Google)	and	shared	(Facebook,	
Pinterest,	etc).	A	blog	is	a	cornerstone	for	a	
successful	online	photographer.	

Chapter 5
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Create an Incentive
Images make the sale in milliseconds. They convince a potential client 
whether or not to look at more images, and whether to check out 
your pricing and contact information. Like a casting director screening 
actors, your visitors will be looking for photos that stand out. For each 
image that goes in a blog post, ask yourself if the photo:

• is flattering to your client
• will grab the attention of a new visitor
• is representative of the work you want to do

Your clients will want to share your blog post with all of their 
friends and family — if they’re happy with the way that they look 
in the photos. You may have fallen in love with a set of shots that 
you want to put in your portfolio, but they may not be the ones 
that flatter your client. Remember that although it’s incredibly 
important to stay true to your art, your clients are the ones who 
will share your name with others through word of mouth. Make 
sure that the photos you choose make them look good! 

Clear & Inviting Headlines
Headlines get the user to read the first sentence, and motivate 
them to read the next sentence, and so on. Each post is a story 
that must pull the reader in from the very first word, and your 
headline is key to grabbing their attention! Be humorous, be 
enticing or write something that engages the visitor.

Headlines also are the first thing that people will read in RSS 
feeds, search results, social shares, and other links into 
your blog. Headlines are incredibly important to get people 
interested in clicking links. Use clear, inviting language that 
honestly represents the content that they’re clicking on. Puns, 
colloquialisms, and other tricky language should be avoided. 
Clearly state what the post is about using keywords and phrases 
that you’re optimizing your blog for.

Don’t show 10 images when only 
three are stunning.
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Capitalize on Peak Timing 
Be aware of what timing works best for your audience when you 
put up a post. Time of day and day of the week is essential for 
maximizing exposure. Do you get the most visits to your blog at a 
certain hour of the day? Do you know your clients like to catch up 
on blog posts during their lunch hour or after work? Test out a few 
different publishing times to see what gets the most traction with your 
audience: 8 a.m., noon, and 4 p.m. are good ones to start with.

A post launched on Sunday at 10 p.m. may only get 10% of the traffic 
that a post on Tuesday at 8 a.m. would. The day of the week can be 
essential to getting the most blog comments, traffic, and backlinks. 
Again, test this out to see what works best for your visitors. 

Get more information from the Kiss Metrics report on the Science of 
Social Timing.

Morning Afternoon Evening Night

AM Hours PM Hours

80%

40%

0%

http://blog.kissmetrics.com/science-of-social-timing-3/
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Engaging Homepage
What do you want potential clients to see first when they visit your 
blog? I doubt it’s your newest post, which may not showcase your 
best work.

Option 1 - Use a Sticky Post to place your most important post at the 
top of the list. Find this under the Publish section on the right side of 
WordPress. This post should be like an About post that talks about 
you and shows your best images. So you don’t have to rely on your 
most recent post to sell your work.

Option 2 - Use a Static Page for your blog home instead of recent 
blog posts. A static page is great for integrating search keywords that 
don’t change often. It can also give potential clients key information 
that may not be included in posts, such as information about you and 
the services you offer. Finally, this page can include links that direct 
users to your best posts they can access quickly.
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Zach’s Favorite Things
I hope you enjoyed this info and the Byron Roe Photography photos 
and are starting to get excited about building your online business. 
Here’s a handy list of products I recommend. If you purchase through 
my affiliate link below, it doesn’t cost you any extra and helps support 
my free advice.

My Stuff
Zach Prez Coaching Call - For those who want more tailored 
advice, book a 30 minute or 2-hour session with me.
photographyspark.com/business-consulting/ 

Essential Web Marketing Video Course - Fifty tutorials on search 
and social media that will boost your knowledge of these topics.  You 
can do these on your own. www.essentialwebmarketing.com 

 

Apps
Sticky Albums - Create a custom app for every client.
http://bit.ly/I8Sw6P 

Resources

http://www.studio-br.com/
http://photographyspark.com/business-consulting/
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Marketing Ebooks
Email Templates for Photographers - 100+ responses to client 
inquiries. Professional answers. This is a huge time-saver.
http://bit.ly/JUZoRg 

How to Build an Irresistible Website - Incredible insight on how 
clients buy, written by a genius psychologist.
http://bit.ly/RIDjNc 

SEO: Be Discovered by Those Who Matter - Everything you 
need to know to rank better.
http://bit.ly/RwP7jv 

Get Connected Networking Guide - How to leverage partners 
to grow your business.
http://bit.ly/SAZlzI 

Creative Pricing and Packaging - This pricing template will save 
you hours of thought, and earn you what you’re worth.
http://bit.ly/RmmQge 

Website Themes & Plugins
ProPhoto Blogs - Very clean and SEO friendly. The most popular 
choice among photographers.
prophotoblogs.com/?qbr=ZPRE2872 

Photography Blogsites - Combines website and blog.
photographyblogsites.com/?ref=zachprez-161 

All in One SEO Pack - Easiest WordPress add-on to manage 
your search features.
http://bit.ly/TiZB99 

Livefyre Realtime Comments - Allow blog users to comment 
with any social media account. It looks great, too.  
http://livefyre.com/ 

Tweet, Like, Google +1 – Fast-loading share icons for the end of 
your blog posts.
http://letusbuzz.com/tweet-share-like-plusone 

http://www.prophotoblogs.com/?qbr=ZPRE2872
http://photographyblogsites.com/?ref=zachprez-161
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Hardware
Pexagon Thumb Drives - Personalized thumb drives work better 
than DVDs. Free laser engraving.
http://bit.ly/PTdCv0

 

Photography Forums
Chic Critique - Tons of boards plus celebrity mentors. I’m active 
in this group.  
http://chiccritiqueforum.com/signup?ap_id=zachprez 

Rock the Shot - 5,000 members, with lots of experts — including 
me. http://bit.ly/XpiDMB


